ECOCLUB

ISSN 11088931 INTERNATIONAL ECOTOURISM MAGAZINE & Year 9 Issuel00, March2009
This Issue Bonsore By:
Canyon Trave(MX) - La Selva Jungle LodgiC) - Eco Holidays MaltdMT) - StG ® rHistoric EstatdFR)

In this issue Issue 100 Special:

Messags from

Members & Friends

(p-2)

Brian Mullis: AThe environmental &
social justice movements are merging
into a single movement that many
characterize as the largest movement

| ssue 610006 S ppe
ECOC.UB.com Awards 200&€ompleted - p.7
Interview: BrianMulis - p.8

Tr av el lamhropysin Aftibai&Ithe Media p.12

Interview: Yannis Vardakastani.15 ' in the worldé (p.8)
Language Schools & @temalan Womenp.18 ' Yaﬂgifs VafdakﬁsttalniS({ﬁ;hire tlﬁ n(;
need tor more notels (In Zakyntnos
MemberN(_ews- p.22 and to reduce the number of visitors
Book Reviews p.27 would ease immense pressure off the
islando (p.15)
o V4
director’s cut Ecoourismi  nthe Timeof C  risis
AiThe economic anarchy of capitalist society as it exists today is, in
evil. We see before us a huge co mmunity of producers the members of which are unceasingly striving to
deprive each other of the fruits of their collective labor anot by force, but on the whole in faithful

compliance with | egally esitAlbeftEirsteied r WhyeSsarlis m?, Monthly Review, May 1949

No one really knows how longis latessystemiccrisis maylast or how it will end hopefully not in tears, not like

the 1929 oneBut it does present anigue opportunity: it cahelp reveal theesilience and theecessityof smalt

scale, sustainable tourisfamily & community-owned, and prove the unsustainability of megsortsjn particular
all-inclusive condo hotelsind golf, the funders of which agetting weakr by the dayWithin Ecotourismas well,

we need tanove away from discredited neoliberal recipispendencies on aid and other agenciefgrious

mushups like corporate social responsibility, tripledmtlines and carbon offsettings Murray Bookchin pointed
outfiwe live in a highly cooptative society that is only too eager to find new areas of commercial aggrandizement
and to add ecological ver bi ageWeneeditdgirengtrenthesocialj si ng a
progressivesolidarityandautonomous directdemocraticaspects oEcoburism without losing sight of the
environmentalonesand without becoming part of the status quo.

Beyond smakscale tourism, we should also examine wéyg and smallto faceup totheglobal tourisn
juggernautand graduallyiberate Tourismcommunitiedfrom thepackagemakers and thehains( A we d¢thing e n
t o | ose butlarge multinatidnal fouk $1otel oparatorsOne way is taesist the further degradation of
working conditions and labour rights in Tourisamd reemergingracism in the workplacend defend th right to

form unions, viich arenonexistent inlarge swaths of the Tourisworld. While exploitation is often masqueraded

as volunteerism, internships, training and the lk@.MassTourism todeliver its longtoutedand ovetyped

promises on meeting ttMillennium Development Goal mustat leasstop beingsodependent on profithrough
aconcentratedhierarchicalauthoritarian and opaquexevadingstructure Indicative of the fact that Tourism is

one of the most conservati sectors, is the lackam sorry to sayef an ndependentprogressivaravel

Journalismthat would reallyunderstandscrutinize andrevedt v en maj or O6progressivedod
journalists to be invited and go and eulogize res@nsiop of that,an international merry go round, involving-jet

set consultingawards and fundingropagategreenwashing dependencyand discredit§or perhaps uncovers)
sustainable and responsible touri€dmerta, theodeof silence, rules.

TheCrisis (their Crisis)will hopefully dealblows to many things rottem the mean timegur aimat ECOCLUBIs
to take ideas fror®ocial Ecologyand develop genuinedeeperSocid Ecotourism(or Social Ecological Tourisim
both in terms of @hilosophicalframework and itgpplication so thait is relevant and can not besmis&d as

utopian| t 6 s diffiault; wesjust have to turn Tourism upside ddwn
Mor e Directordéds Cut



http://www.monthlyreview.org/598einstein.php
http://dwardmac.pitzer.edu/Anarchist_Archives/bookchin/socecol.html
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2 ECOCLUB, Issue 100

issue 100 special

Statements from Members & Friends (in the order received)
onthe o ccasion of Issue 100 and the new year 2009, which also marks
the 10 " year of ECOCLU B!

Arg. Hector Ceballos-Lascurain, Director General PICE , Mexico
"As the year 2008 comes to a close, there are indeed many dark clouds overhead regarding the state of
the world economy, the environment (including climate change), tourismRetchaps it is still too
early to notice any noticeable decline co®urism visitation around the worléVhat | have noticed,
however, is that in many countries (especially Latin America, including my own Mexico) adventure tourism ang
i extr e meactidtipsseem £ e gaining the lead over true ecotoutismiortunately many of the former
modes of practicing tourism are not very sustainable and frequently their practice does not do much to enhance the
appreciation of the beauties of naturé/hat is worse, many of these unsustainable activities are being ddsasibe
oecotourismo activities in many countries and it | i s
one must rely on excessive gadgets and contraptpd: i nes or zi p wiresskis,sigot clha:
expensive mountain bikeetc. In my experience, to really be in communion with nature you hardly need anything
more than good hiking boots, keeping your eyes and ears open (binoculars are a big help, of course, for wildlife
viewing, especially birding) and an open spirit wieaand admiration upon beholding tregural glories of our
planet.."

Brian T. Mullis, President, Sustainable Travel International , United States

"Tourism is an important economic engine for the United States and beyond, so informed and
sustainable toism policies should become a national priority globally. Policies should be established to
handle tourisnrelated issues effectively, including having the necessary support staff that are intimately
familiar with how best to utilize sustainability as a me# enhance the positive economic, satilbural and
environmental impacts of tourism. International visitors provide an important source of revenue for many ecorjomie
around the world. In the U.S., for example, the Travel Promotion Act should be paesaer to better leverage the
USO6 many cultural and natural resources to the appr
Promotion. Provide economic incentives and tax credits to the private sector that help to offset ahgagif@nd
incentivize the adoption of sustainable business pracRmrsewable energy and energy efficiency are key elements

in our transformation from a high carbon, oil dependent economy to a sustainable low carbon economy. Investmen
in mass transptation infrastructure should also be a priority since reliable and affordable mass transit options
enable larger and more diverse populations to travel wider distances"

Nikki Rose, Founder & Director, Crete's Culinary Sanctuaries , Greece

"Many people sound the world are working hard to protect their cultural and natural heritage and

offering excellent alternatives to generic tourism that destroys their commuiitieg.are providing

crucial services to society and deserve our greatest redpani; travellers think their world should

follow them wherever they gochlorine, jet skis, unlimited water and electricityome travellers think
that residents should be their servants and free entertaintheammunities could ban anyone that contributes
their destruction (including their government), tourism would nearly grind to aTakustain our world is to
respect it and be the solution."

Dr Stefanos Fotiou, Tourism Programme Coordinator, United Nations Environment Programme

"We are experieting a remarkable phase of tourism development at a time when the environmental

challenges requires urgent attention and sustainability is in the top of development agendas. One pillior

tourists will travel around the world by the end of this decade. Wilegemand enormous quantities of

energy, water, and natural resources to support their holidays. Sustainability in the tourism is assdciate
with lower costs and more benefits since it is about a better management of resources. For this reasom sustainabl
tourism should not be approached as a small niche market but as a mainstream option for successful tourism
development.”
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Professor Harold Goodwin, International Centre for Responsible Tourism, Leeds Metropolitan
University, United Kingdom

"With the Carba Consultancy | am launching www.flysmart.org and a campaign to encourage peo
to fly less, if they fly then to fly more efficiently and to assuage their guilt by giving to carbon
philanthropy rather than by buying a permit to pollute from assettingcompany. Other priorities for
2009 are to establish a transparent auditing system for Responsible Tourism; to encourage people to blow thg
on irresponsible tourism (www.irresponsibletourism.info) and to work with local governments to enhance their
ability to manage tourism in destinations, in order tor realise the ambition of "making better places for people t
in, better places for people to visit."

Carol Patterson, Principal, Kalahari Management, Canada
"In my new book, Reinventure, | disssthow travel adventure can change your life. With

reinvent communities is needed. Despite lower incomes and employment uncertainty, | believe tou
will persevere. Government leaders should embrace tourism as a legitimate economic stimulus an
support creative, grageot initiatives that maximize community benefits. Politicians and banks have had their ty
at leading change and the results have bessthen stellar. Perhaps, in the New Year the voices of
environmentalists and artists will be heard!"

Megan Epler Wood, Principal, EplerWood International , Founder, The International

Ecotourism Society (TIES):

"What would it take to show that change idyrpart of the new tourism landscapé@y take is- we
need to see a whole new generation of professional endedavaunism 2.0- to take a page from
authorThomas Friedman'sboolack in the Aday, 0 we wer e p bmepanee d

t
that were achievingchangflow fAgreeno touri Bmthasettheodesmd oa dredri m.e

systematizedBenchmarking the environmental and social impacts of tourism corporations worldwide, especia
carbon impacts, are aitical starting point. Let the measurements begin!"

Professor Ralph Buckley, Director, International Center for Ecotourism Research, Griffith
University, Australia

ATouri sm and E AustraliaoQlimat chang®i® o8 on the industry's agémd is
overshadowed by financial and forex issuAdgaptation options are not yet being considered at the
scale of individual destinations, except ski resogate government budgets for some parks agencie
have been cut, especially in NSW, and tenriobbyists are using the opportunity to try to obtain development
rights in conservation area$here is a growing interest in connectivity conservation involving private lands, but
focus as yet is more on publielynded stewardship schemesthatooaur i sm opportuniti esg

Dr . Vi kneswaran Nair, Tayl orbds University Cg¢
_ "What is the future of ecotourism industry and environmental degradation in Malaysia? Well, it has
certainly not looked too well for this naturally beautiful tropical rainforeanty towards the end of

unprecedented economic, social and political turmoil facing us in 2009 a new vision of how travel ¢
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with the worst being the recent Bukit Antrabangsa, a highland residential area in the outskirt of Kuala

" this year. With intense rain (more than 250mm), massive landslides have been occurring in Malays
- Lumpur that had left 4 deaEnough is enough, stop the hillside projects’, said the Prime Minister of
Malaysia. But sadly calls for controlled development has fallen deaf among many hillside developers. Then ca
the headline news, Tasik Chini, the second largest lake intheacgunt was dyi ng fa sThew
once famed lake, an ecotourism destination is totally polluted and not accessible to tourist. Yet again, the
enforcement to tackle this fragile environment has failed miserably. Malaysia has to wake aledhd t
environmental issues more seriously before the goose that is laying the golden eggs is gone for good."

Albert Teo, Managing Director, Borneo Eco Tours, Malaysia

i Ma | dlYnder the Asean Sky: The blue Asean Sky will be most likely be covered in 2009 and
beyond. With the financial and economic challenges in the rest of the world, | foresee the huge ing
in air traffic in Asean. The recent air liberalisation of-&ingapore sector, the continuing introduction
of new routes by Air Asia aund Asean countries with its purchase of 175 new aircrafts to be delivered up to 2(
the addition of new LCCC, Tiger Air and Jetstar into the region will help drive traffic up and price down on son
the routes which has been traditionally protectadirailked exclusively by national carriers. The multilateral air
agreements onaatified by all ten Asean transport ministers in 200@further create more competition and grow
the tourism arrivals to and within the Asean sky providing a much neededreic stimulus for a trying economic
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times. Finally, more people can afford to fly on short and medium haul even as the rest of the world is in reces
come 2009. Not all is bleak yet... Kota Kinabalu where | am based will see a boom in tourisnine20@8once

the new airport is completed. We will see a shortage of rooms and it will catch some of us by surprise as more

people travel short haul . o

Burkhard Herbote, Editor, WorldTourismDirectory.com, Germany

fDear Friends of E Céndwith\Bords, Wwhach aremet miné: bhave a dream. |
have the dream, that the nations, races, cultures, religiopsndividualwill be willing and able to
learn from each other, to respect the differences, and to understand the values of our eaddfid
realize the common within the differences, to enable themselves to look and to feel behind of the
horizon. | have the dream, the leaders of this wonderful planet will give more attentioncorigrm industry being
the world largest employend having an enormous chance and responsibility for a global social, economical ar]
ecological 'change' (an important word in 2008) in order to enable the tourism stakeholders to take over their
responsibility for real active interhuman intercultural ustinding and peace from heaftoney is good and
important, but for tomorrow we need responsible, sustainable, hoiéstil and tourism which is to create a
commonlong term future. Listening to the economic and financial managers we should folloluticd reformer
Martin Luthers saying "Even if | knew that tomorrow the world would go to pieces, | would still plant my apple
tree." Does the tourism industry havehance to change? Yes, we can!"

Zoltan Kun, Director, Pan Parks Foundation, Hungary

main challenge will be to take forward wilderness conservation in Europe. There is a draft report o
wilderness areas which will be discussed and hopefpfiyaved by the plenary of the European
Parliament on February. There will be the first ever European wide conference on Wild and Nearly,

fi Eev since | work for PAN Parks Foundation, | consider 2009 as probably the most important yeat.
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Land in Prague on May. The challenge for us in these processes will be to ensure that tourism is considered as a

pat ent i al ally for wilderness conservation!o

Ben Box, Editor, South American Handbook, Peru Handbook, Footprint Peru, Bolivia and
Ecuador, Footprint Books:

"2009 and 2010 are going to be challenging years for tourism. The economic climate is going to m
people give serious thought to their travel plans. They may find some very good deals on offer, bu
many deterrents. For the sustainable tourism sector in South America, the challenge will be to bui
the many positive initiatives, especially innemunity tourism, and to find innovative ways to incorporate
sustainability into established markets. For the sector to continue flourishing, though, responsible means will K
be found to bring tourists loAdjstance to those communities and projdus tvant to share their lifestyle and
environment."

Ron Mader, Founder of Planeta.com, host of the Tourism and Climate Change Eonference
"With leadership changes in Australia and the United Stdtestwo countries that held out on signing
y onto theKyoto Protocol the stage is set in 2009 for major advances in addressing climate change.
A \What's missing, however, are practical solutions and a jdrgeranguage. International conferences
are usually conducted in terms that only policy specialistsioderstand. If we want a global constituency in favor
of low carbon lifestyles, we need to show how communities and countries are making practical advances. Wh
some would argue that the egonded travelers should simply stay at home, | would arcatethibse in the Ecoclub
should simply travel more slowly, choosing the greenest options and documenting what they find. If we're goir
leave footprints, we might as well leave positive footprints that others can follow."

Edward L. Beauchamp, Founder, Wold Tourism Foundation , United States

ATerrori sts Pehapsehd acts hy sdphistidatad terrorist cells on tourism targets is not as good
strategy as they thoughtMumbai" became a recognized destination brand name worldwide oveffighyone
saying they are going to India these days, the first question they hear is "Are you going to Milimb&Pg term
chall enge to change name f r dvombaiBodmabita yositivehatributes, das n
firmly been placed othe world map. The Trider®@beroi Hotel is being flooded with bookings for rooms and table

at its famed restaurants Opium Den, Frangipani and India Jones, in time for the grand reopening on Decembe

21.The global awareness of the entire Oberoi Grougbbkas escalated. The Taj Mahal Palace & Tower is now a

mustvisit in minds of travelers around the worliflany more travelers are now aware of the 75 Taj Hotels, Resor

and Palaces in 12 countridéis. corporatewide project for energy conservation amyiconmental management will
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get increased recognition. Sadly lives were lost, our guests and our peers, but the terrorist failed in their objeg
use tourismtargettOur i ndustry is resilient. o

Ariane Janer, Instituto EcoBrasil, Brazil

"2009 will be interesting year to see how a major financial crisis will impact sustainability concerns
my view, both tight budgets and carbon conscience will mean that consumers will opt for looking f
travel experiences closer to home. Sustainable practidedetivger cost reduction AND enhance the
travel experience wild.l be key and just Agreenwas
for location based media services for ecotourism. A Green Christmas and Fasten Your Seatb®ltwidravel
Year"

Pam Wight, Principal, Pam Wight & Associates, Canada
"Key issues from the 1990s still need to be addressed, including broadening and adopting sustair
tourism practices and strategidsey environmental issues include air polluticiimate change,

of understanding of environmental servic€sanadads | arge | and mass and c

change, particularlin the Arctici where wildlife, landscapes, and aboriginal ldrased economies are impacted.

Southern Canada has ongoing suburban sprawl and loss of natural areas negatively impacting biotinersity.

approach to environmental issues is also a prabMth much focus on operational level piecemeal activities, vs.

understanding ecosystem services, or stressing growth vs. development and ecosystem wétiveivey., the

current global economic crisis is likely to maintain the focus on economic th#reenvironmental perspectives in
2009."

o = Aivar Ruukel, Soomaa.com & Estonian Ecotourism Society, Estonia
v "Estonia has enjoyed almost an automatic economic growth last 15 years. Today's crisis and char
have a good side, besides the bad eiitds tha we all have to think more. Think about what we do,
and why and how? There is a clear need to communicate more often and openly, both inside ecot
sector and across the sectors. We are depending on the shared resources, and we slxistimghon
image as a destination. We have find the ways to work together in order to achieve success. Ecotourism in re
can not be better than the joint outcome of our individual efforts."

Bodhi Garrett, Founder and Consultant, Andaman Discoveries, Thailand

"Often, the money that supports our efforts comes from an economic system that depends on
overconsumption of resourceene that is at the root of unsustainable developnt®ai.how can we
contribute to fundamental change through sustainable toutsm@® wer i ng peopl e t
pictured is a great way to start. When people ar
how they live their daily liveslf we can serve as a bridge to a holistic perspective outside the dopanadigm,
then sustainable tourism has a vital role to play in creating a better flitugenore you know, the less you need!"

Mart Reimann, Proprietor, Reimann Retked, Estonia

"Estonia experienced the highest economic standards ever in 2007. TR8Q&aras an interesting
contrast as we experienced recession like the rest of the world. In ecotourism we could mainly fee
through the decrease of clients at the domestic market. Incoming ecotourism was rather growing.
next year our domestic maat will probably continue to fall and foreign market will grow. Estonia is
still a new and growing destination for many ecotourists, and for example next year more cruise ship will visit
Estonia. Harsh times will push entrepreneurs to improve produdogevent and price quality relations will be
probably better for tourists."

Peter Richards & Potjana Suansri, Community Based Tourism Institute (CBT),

Thailand

"The challenge for communiyased tourism has now moved beyond assisting community
members talevelop their own sustainable tourism prograew, we mustassist
communities to access manageable numbers of responsible travelers to visit and suppor
' &8 projects. Key tasks iR009 and beyondill be to educate and stimulate demand among
respondile travelers and to identify and work togethéth genuine responsible tour partners to develop
relationships which are responsive to the need®thf communitynembers anthe tour industryThis will require

natural areas conservation, species reduction, negative consequences of human activities, and the
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balancing the time and attention to detwdilich is required in order to facilitate meaningful local participation from
product to market, with high levels gbiality andefficiency required by tour operators."

Professor Trevor Sofield, University of Tasmania, Australia

"In Asia the global economimeltdown is referred to as the "global financial tsunami”, and while the
2004 tsunami resulted in a horrifying number of casualties it also swept away many unsustainable
environmentally damaging tourism developments along the affected coasinest catastrophe

came new challenges and new opportunities for environmebthgr coastadcotourism development (regrettably
not always achieved). Nevertheless in a similar way the current financial tsunami offers both immense challen
but also oppdunities for a more enlightened approach to implementing the basic principles of ecotourism since
sustainabilityhas, paradoxically, been emphasized by the total unsustainability of so many practices and
developments. Despite the stringencies facing engsall around the world, in the context of assertions by the
European Community that global warming and climate change issues must continue to be tackled so ecotour
could constitute a flagship role model for the tourism industry to contribute ttea Wwetld in 2009."

Professor Kelly Bricker, Director, The International Ecotourism Society (TIES)

"As 2008 comes to a close, we see environmental and social issues reaching very challenging hei
There is indeed a connection to sustainable healtithanehvironment, therefore our continued
advocacy to protect the planet is more important than é&ertainly human induced effects on the
planet are a key issue which impacts the health anebsilp of alt-tourism can be a tool for

conservation of atural resources and provide the economic benefits to alleviate poverty and support edtibation.

economic woes facing our nation and many others impact not only tourism but the way in which priorities are
established A key issue facing the globe ispootect the natural capital that supports and sustains life, livelihood
and the health of the planet.”

Shams Uddin, Manager, Chitral Association for Mountain Area Tourism, Pakistan
"Ecotourism in Hindu Kush in the Pelsbwari Tunnel Scenario: Chitrabntains the colorful cultures
of the peaceful, hospitable and friendly Kalash and Khow communities under the shade the mighty
. “ peaks of the Hindu Kush with attractions for tourists. As Lowari tunnel [8.7 km] opens, it provides &
weather access with impador tourism. But how the indigenous communities, in the given condition, will benefi
from it is still a question mark. There are two opinions about the tourism growth in tHepost scenario. Some
believe the all weather road will boost tourisnttie region and tourists from both north and south will be diverted
to the Chitral valley resulting in more tourism related businesses and benefits. Others, however, say tourism v
come but more or less will be occupied by +hacal moneyeetlass that wlilmarginalize the indigenous
communitie® both Kalah and Khow. Further, the natural forest in the south will disappear by the powerful timk
mafia with disaster impacts for natural biodiversity and environment. Land price will increase 10 times higher
what it is at present. Population will grow haphazardly and so will do related social and environmental problen
Maintenance of law and order will be all the more difficuttis high time that the indigenous communities should
prepare a viable stratetyy augment tourism benefits and minimize its negatives impacts."

& Dr Graham Miller, Senior Lecturer in Management, University of Surrey, United Kingdom

"I think the issues for tourism and the environment is going to be the extent to which sustainability
demonstrate itself to be an important component of tourism in times of economic difficulty. Will the
tourism industry grab the excuse of the recession to relegate sustainability down the list of prioritie
will the industry understand that we needkéep moving forward on sustainability otherwise there will be no
tourism resources to sell whatever the economic circumstances."
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ecoclub aw ards

2008 ECOCLUB.com Ecotourism Awards
Four Projects Completed on Time.

. 4 ; o &
Ecuador: Sustainable Canada: Toolkit for Ecuador: Native-TreeEcuador: Banishing Pakistan: Raising
Ethnic Rescue Centre Greening Canada's Nursery Using Plastic Disposable Plastic Environmental

for Mindo Events Garbage from an Ecolodge Awareness in Kalash
area visitors

Four of the fiveprojects selectetb receive funding through obth Annual Awards were successfully implemented
by December 1, 2008. The 2008 theme was "Tourism Without Plastic" and the total funds amounted to Euros
(approx. USD 4,750) to be shared by five winners, who were toreeEgiros 600 each (approx. USD 950) on
successful completion of the projectm farwe have received completion reports for 4 of the 5 projectstrae
prize was paid to these, and pending for the fifth. The projects were as follows:

Rachel Dodds / The tarus Foundation, Canada Web: www.theicarusfoundation.com

Winning ProjectGreening Canada's Events

Reducing the environmental footprint of major events through a practical toolkitdhaists of a guide, checklist
and case studies that focus on the benefits of greening.

=Project Proposal Details

e-Progress Report
r=Completion Report

Black Sheep Inn, Ecuador Web:www.blacksheepinn.com
Winning ProjectNative-Tree Nursery Using Plastic Garbage
Spearheading the creation of a native tree nursery in the high Andes using discarded plastic bottles and abun
organic fertilizer.

t=Project Proposal Details

-Progress Report
=Completion Report

La Selva Jungle Lodge, Ecuador Web: www.laselvajunglelodge.com
Winning Poject: The End of Disposable Plastic

3,00

dant

For many years La Selva Jungle Lodge has worked towards becoming a disposable plastic free zone but still we fe

short. In this project we would eliminate plastic in its disposable form altogether.
t-Project Proposal Details

-Progress Report
-Completion Report

Shams Uddin / Chitral Association for Mountain Area Tourism (CAMAT), Pakistan -
Webwww.ecoclub.com/c/blog/suddin

Winning ProjectKalash Environmental Protection Project

Protecting the environment of the Kalash people by introducing environmental awareness initiatives and a
communitydriven waste disposal campaign in Bomburate, Rumbor with an aim to make thg aostéinable in
future.



http://www.theicarusfoundation.com/
http://www.ecoclub.com/c/index.php?showtopic=8358
http://www.ecoclub.com/c/index.php?showtopic=8358&pid=9959&mode=threaded&show=&st=&#entry9959
http://www.ecoclub.com/c/index.php?showtopic=8358&pid=10781&mode=threaded&show=&st=&#entry10781
http://www.blacksheepinn.com/
http://www.ecoclub.com/c/index.php?showtopic=8360
http://www.ecoclub.com/c/index.php?showtopic=8360&pid=9960&mode=threaded&show=&st=&#entry9960
http://www.ecoclub.com/c/index.php?showtopic=8360&pid=10785&mode=threaded&show=&st=0&#entry10785
http://www.laselvajunglelodge.com/
http://www.ecoclub.com/c/index.php?showtopic=8361
http://www.ecoclub.com/c/index.php?showtopic=8361&pid=9961&mode=threaded&show=&st=&#entry9961
http://www.ecoclub.com/c/index.php?showtopic=8361&pid=10783&mode=threaded&show=&st=0&#entry10783
http://www.ecoclub.com/c/blog/suddin
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= Project Proposal Details

=Progress Report
=Completion Report

Septimo Paraiso Cloud Forest Reserve, EcuadeMWeb: www.septimoparaiso.com
Winning ProjectSustainable Ethnic Rescue Centre for Mindo

In an area where traditions are being absorbed by the culture and beliefs of immigrants from other provinces of

Ecuador raises the need for an "Ethnic Rescue Centre" to save and record tradidikliose and culture.
t-Project Proposal Details

=Progress Report
=CompletionReporti still awaited

The next ECOCLUB.com Ecotourism Awards 2009, will opeApnil 2009, with a call for proposals.
The winners Wil be announced on 1 July 2009, thé"#nniversary of ECOCLUB.

inbterview,

BRIAN MULLIS
@g@ Co- founder & President, Sustainable Travel International
gf)‘: AThe environmental and social justice movements
£ are merging into a single movement that many

characterize as the largest movement in the

o TONEINR T

. L . :“\""'"? ;
Brian T. Mullis is the cdounder and president of ‘gf A
Sustainable Travel International(STI), a norprofit v o N
organization with offices in the US and E®II is dedicated
to promoting responsible travel and facilitate the travel a
tourism industry's move toward sustainability by providirgse
programs that help travellers and travel companiestgrd &

the places they visit. Mullis has over 20 years of experierj S
in the travel and tourism industrile began his career
working in national parks in Wyoming, Montana and Uta
More recently, Mulls was the president and owner of T
World Outdoors, an international travel compan
specializing in active holidays and ecotravel. During higss
career, he has assisted numerous travel companies offg
sizes in the areas of sustainable and business devaibp
sales, marketing, finance and management. Mullis hag
Bachel orés Degree in Psyc

backcountry and enjoying quality time with friends a '
family.

Sustainable Travel International (STNVeb: http://www.sustainabletravelinternational.odgis a global leadern

sustainable tourism developmt.The 501(c)(3) nomp r o f i t organi zationds mi s
development and responsible travel by providing programs that enable consumers, businesses arthteavel
organizations to contribute to theveronmental, sociecultural and economic values of the places they visit, and t



http://www.ecoclub.com/c/index.php?showtopic=8362
http://www.ecoclub.com/c/index.php?showtopic=8362&pid=9962&mode=threaded&show=&st=&#entry9962
http://www.ecoclub.com/c/index.php?showtopic=8362&pid=10784&mode=threaded&show=&st=0&#entry10784
http://www.septimoparaiso.com/
http://www.ecoclub.com/c/index.php?showtopic=8357
http://www.ecoclub.com/c/index.php?showtopic=8357&pid=9764&mode=threaded&show=&st=&#entry9764
http://www.sustainabletravelinternational.org/
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planet at large. STI's current priorities include developing, adopting, and marketing sustainable tourism stan
and practices through Green.travel and the SustainablgiSm EceCer t i fi cati on Progr
educational resources to travellers and travel providers, and assisting them in making positive contributig
environmental conservation, culturbkritage preservation, and local economic developnsemporting the
implementation of greenhouse gas reduction strategies and the use of carbon offsets, enabling travellers an
providers to offset unavoidable greenhouse gas emissions; facilitating donations of financial resources, time
and ecomomic patronage to help travellers and travel providers protect and positively impact cultures
environments around the world.

The Interview follows:

1"v‘:;IECOCLUB.com:As the cefounder of a major international NGO promoting Sustainable Tourism, how
satisfied are you with its progress in recent years?

Brian Mullis: Peter D. Krahenbuhl and | dounded Sustainable Travel International (STI) in 2002. Since th
time, STI has evolved from a relatively unknown grassroots organization to a leadingtimtetlyarecognized
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non-profit dedicated to sustainable travel and tourism development. This process has been both very rewarding al

very challenging. Our primary focus is on delivering and implementing resatited, marketlriven approaches

that aredesigned to empower consumers, traedédted companies, and destinations to support sustainability and

generate tangibl e, measur abl e resul ts. Wenjinded
organizations and becoming financially sustaledbrough our own programming.

ECOCLUB.com: Which country or countries in your view has been more successful in implementing
sustainable tourism policy framework and why?

BrianMullis: 1 t hink itds a bit t oo e arglope duamessiueandcewhioch ones are
not. Although Costa Rica is often cited as exemplifying ecotourism, the country has become a victim of its
success given the pressure for new devel op meoming t
the first carbon neutral company, which would set a new precedent globally. Other countries that are ac
engaging in sustainable tourism at a national level include Dominica, Bhutan, Ecuador, and Jordan, wherg
success of tourism certifition in the United Kingdom, South Africa, New Zealand, and Australia is noteworthy.

ECOCLUB.com: You have extensive experience of both-goofit and nonprofit tourism organisations. Are
there any significant differences (advantages, disadvantagesarerthe two types gradually merging, through
CSR, tax cuts, and an increasingly competitive NGO horizon in relation to donor funds?

Brian Mullis: Having a background in the private sectbmwas an international tour operator for the better part g
a decade- has given us a strong entrepreneurial focus. We also understand what businesses in this sector ar
sectors need. For example, we ensure that we deliver a variety of benefits to our business clients in an €
provide them with a solideturn on investment. A significant part of our success stems from our ability
seamlessly integrate the programs and sol utfirsthand
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understanding of how our cr Isales and dnarketing systema wdrk n@akes this t |

process much easier and increases the likelihood of success.

The public (norprofit) and private sectors are similar in some respects and different in others. In my opin
therebds a gr e aforlichiteddonoofinding ant pot éndughicalaboration in the public-fnofit)
sector. This hinders the ability of many nmmfit organizations to actualize their full potential. Another
shortcoming is the lack of focus on becoming financially-sslént i too many nofprofits are dependent on
donors and foundations, though this is starting to change as mamefits are starting noeprofits and vice versa.
Regardless, there is still a mindset of equating-prarfits with wanting, if not needm, Afhand out
companies would prefer to work with other-fmofit companies.

One of the primary differences between public and private companies is their bottom line focysofiFor
companies inherently focus on making a profit, many withpublic financial disclosure and some at the expens
of the environment and human rights. Nwwofits, on the other hand, should focus on maintaining positive ca
flow, yet their financials are publicly disclosed so supporters can determine how mgaimgsto their actual

projects versus their overhead. In addition,-ponof i t s dondt have much of an

on,

s 0
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as possible to be distributed to owners or shareholders, since by law in the U.S. all the money has to stay within tl
organi zation and dedicated to the organization6s| mi

ECOCLUB.com: Though there are strong doubts and criticism from both mainstream and green commentators
about the ethics and effects of Carbon Offsetting, STI texgthusiastically embraced it. Do you believe that it
works in actually reducing carbon emissions, or is it a convenient means of generating donations from travellers
and channelling them to good causes?

Brian Mullis: | think that the perception of our ensiastically embracing offsetting may stem partly from ou
success and brand awareness in this arena. Globally there is an awareness that addressing the challenge |of gl
climate change will require a sustained effort for many years to come. Suppedgistation that requires
mandatory greenhouse gas reductions is the first best solution; our policies have to operate on the same timefral
even if our politics run on election cycles. And, reducing CO2 emissions is the second best solution. But,|som
em ssions are unavoidabl e, and thatodés when car bon| ol
positioned the opportunity.

To address global climate change, we need access to energy sources that are reliable and reasonably afforda
that can be deployed quickly and easily, yet are also safe and politically and environmentally sustainable. We als
need to prime the economy for a surge in energy efficiency that will cut waste and improve energy productivity.
And, we need to put a pgoon greenhouse gas emissions by implantingaoairade programs or taxing carbon.
In other words, we need to take a more holistic approach. Carbon offsets are part of this equation because idea
they help to fund renewable energy and energy efficien pr oj ect s t hat ot her wi se| wc

There is also a significant educational benefit to offsetting. Carbon footprint calculators have enabled everyon
from the average consumer to muttional corporations to internalize their personal climateaghphrough
measurable quantification, as well as through utilizing conceptual equivalents. For example, measuring you
carbon footprint and offsetting that amount can be equated to taking a certain amount of vehicles off the| roac
whereas not offsettingr eliminating those activities is related to being personally responsible for putting that same
amount of cars on the road. In addition, the contentiousness of the topic has helped to catalyze other first be
solutions.

Our position at STl is that we dodt wan't people to stop travelling
engaged in sustainable tourism economically benefit the destinations théymesity of which are dependent on
tourism. If people stop travelling, many tourism dependent coynb s economi es woul d| c
people to exploit their environment al resources |
mandatory that negative impacts are not undervalued and addressed.

ECOCLUB.com: Is Sustainable Touria a onesize concept that fits all destinations, cultures and regimes, or i$
"sustainability" a more or less "western" construct to counteract the effects of other western models such gs
industrial capitalism? And, as such more suitable to "western" coua?

Brian Mullis: No. We define fASustainable Tourismo as a |Illev
long term because it results in a net benefit for the sndiaral, economic, and natural environments of the area in
which it takes mce. In order for this to happen, local stakeholders, particularly community leaders, need to |have
some control over or stake in- tourism development. Travel providers need to actively support financial
sustainability in the destinations they servd give back to them through the donation of financial resources, time,
talent and economic patronage with a focus on the facilitation efedielhce. And, politicians need to implement
legislation that favours sustainable development over -sigitteddevelopment with little to no environmental
regulation.

ECOCLUB.com: With the cooperation of Universities, you have established dist@aming courses in
sustainable tourism. Have you observed, a genuine interest from {pmedsed small sustainable tdem
entrepreneurs in developing countries. Is online, distadearning, the future for such an applied and outdoor
science/art such as Tourism?

Brian Mullis: 1 think distancdearning is one approach to help build capacity. The challenge is to lower the
financi al barriers to entry and make it as accessi
mar gi n, high volumedé model . But , currently therled
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result, most distance learnimgograms in the tourism arena are prohibitively expensive for small entrepreneyrs.
Therebs also the issue of availability of and acce:

provide more introductory information on customervem, administration, bookkeeping and the like. For these

reasons, STl is focused on taking a "train the trainer" approach whenever possible. This is much more suits
small to medium enterprises in developing countries because the approachsisrhand more personalized in
that courses are designed to meet the needs of specific audiences.

ECOCLUB.com: Should Sustainable Tourism Certification limit itself to measuring environmental impact, of

should it also incorporate socipolitical criteria? And what are the major obstacles preventing demand ang
supply of tourism certification, which after all still covers a tiny share of the tourism sector?

Brian Mullis: Sustainable Tourism Certification should take a triple bottom line approach, since environme
sociccultural and economic impacts are interconnected. The major obstacles preventing demand and sup
tourism certification revolves around the fab&t most tourism companies and consumers are defining wh
Afgreend means to them because until recently the
industry has been searching for practical applications of the definitions;omsdmers, the industry and media
have becomekepticalof green claims. Certifications through programs such as our Sustainable Tourism £
certification Program address the need for practical application through measurement, as well as credilglity tk
verified self assessment and possible third party audits. Yet, with many programs out there, the launch
(Global) Sustainable Tourism Criteria initiative and global accreditation through the Sustainable Tou
Stewardship Council (STSC) will leto harmonize all of this and increase demand through brand awareness.
has been the case with other regional and global labels such as Fair Trade products, Certified Organic food
helping to catalyze industry shifts, and it will happen imitihe tourism as well.

ECOCLUB.com: Based on your observations, as well as your studies in psychology, do we perhaps nee
recognise that voluntary certification has failed, and then proceed to obligatory certification / environment
laws for all tourism businesses? Or is it a question of a lack of both tax incentives and of real interest frg
travellers when it comes to making travel decisions?

Brian Mullis: | think we have to acknowledge that the concept of certification in this industry was wellaititsa
ti me. The industry wasnét ready for sustainabl e
stemming from the private and public sector, as
goingtogoaway so therebs <clearly a need for third p
certification i snodt going to b epartyf @eer revieve r(g.@,n
www.aito.co.uk/corporate_ResponsHileurism.asp) and sustainable teuoni award programs are becoming
increasingly popular. As | alluded earlier, global accreditation through the STSC will change everything
voluntary certification through international standards will prove itself once again.

ECOCLUB.com: You will probabl agree that Sustainable Tourism, like all things eco, favours the smal
tourism guys & gals, whom the Internet has empowered and allowed them to compete with giants with
intermediaries. How important is the Web in your work, and what do you make of Y2/6b is there a danger
that it will destroy independent websites through trojaorse fancy gadgets operated by the big players?

Brian Mullis: The internet certainly has levelled the playing field, making it easier for local tourism providers
connectdirectly with the travel market. The challenge is stayingaigate on the technology and utilizing tools
like Web 2.0, social marketing, etc. to grow a business. Fortunately, most search engine optimization &
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marketing strategies are relatively xpensive to implement, so if a company has a strong value proposition and

theydre wutilizing these strategi es ¥&duiwidsee anweaimple,of
this with the impending launch of Green.travel, our new consuawng website. | should also note that

t h

Sustainable Travel International was started on the web and was strictly a volunteer effort for the first few years.

ECOCLUB.com: You have extensive outdoors experience in the US, what would be your favourite
destination, and why? And how could that destination be affected by the outcome of this years' elections
there a meaningful sustainable tourism lobby?

JS
P Is

Brian Mullis: Al t hough [ 6ve spent time in more tharryl&fore cloul
travelling abroad. |l 6ve |l ived in 11 states and |[sp
donot have a favourite destination though I do na\v
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Policies hee and in the rest of the U.S. have an impact. For example, the famous Salmon runs on the Col
have all but disappeared, forcing leaders in multiple states to place a moratorium on fishing for certain spe
the Pacific. Agricultural legislatiowill continue to favour industrial producers unless changes are implementec
level the playing field and encourage local processing. New renewable energy development is going to slow

unless political leaders demand the extension of federal taiscesul other incentives beyond 2008. Ethanol is

clearly not the answer; we need a real, comprehensive solution to the energy crisis inside and outside of Ame
ECOCLUB.com: Finally, what is your biggest aspiration?

Brian Mullis: My greatest aspation is a firsthand understanding of the powerofénteh at i f weodr €
solution, webdbre |ikely to be part of the proble
footprints, which in turn can improve rather than diminisih guality of life. Millions of people around the world
are waking up to this simple fact. At the same time, the environmental and social justice movements are m
into a single movement that many characterize as the largest movement in the wadblé | o r goaganized,
and is made up of the millions of us who want to make the world a better place. This is all very inspiring, is
cause for optimism, and is reinforcing our efforts and strengthening our cause.

1"v“?IECOCLUB.com: Thank you very norch!

ecofocus

"Travellers' Philanthropy in Africa & The Media"
by Angus Begg

This article is based on a Presentation at Tmavelers' Philanthropy Conferena® Arusha, Tanzania, December
2008

Wherever one drives in Cape Town itdés ha
ltdéds also pretty much a given in such es
friendly and informati ve. /Asdoftenfoindintheot a

developed world. More often than not there is a genuine willingness to please and impress
desire linked on one hand to sheer thankfulness to have a job, and on the other a need to
well.

But these smil imthe fawaaadiséven s@mmestaplisimenisnTdey are

ubiquitous to Africa. And that, mixed in with the wildlife and truly stunning landscapes of th
continent, is why the visitors comeé. one
grown fastertha ot her regions in recent ti mes. IiBvbetherthe ev
magazine in the doctords rooms or t he i nitthemtmeemmilesn

lions and landscapes would be left in todfeetable books and the visitors at home.

So attracting the visitor to Africa is the easy part. Perhaps less obvious is what the visitors want from their Afr
experience? A definite trend is educated aware touristsbeing increasingly award establishments that treat
their staff with dignity and respect, taking their personal growth and development into serious account.

And this best answers the question of how to attract the socially or philanthropically minded traveller to a
destination It works the same with media. If you want to promote your establishment, dish up the real thing. If

youbdbre fabricating information and telling untrut
the glossy smoke n mirrors exposywhich unfortunately lacks substance and is the norm in travel pages today
littl e more than a promotion), invite the media,;

glossy pic in the travel pages the next weekend.

Unfortunatey i t 6s all too easy to do. But there is a s
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| 6ve known Les Carlisle since 91, when he was pa

back in the city, | watched it develop @efully as | could from a distance, visiting occasionally (at their expense

From the land management to wildlife management, different ecosystems and community programmes, it has
and remains a fine operation. Whether | feel the product is tomsixpds not the issue, and so | have praised
Phinda ever since then as one of the top wildlife destinations in southern Africa.

The Real Thing: The surprise el ement when gaugin
that look forwhat we should call the Real Thiinghe chance to live out of their skins for a while; to interact with

D

Bee|

J V

people from another culture; to be thrown into a different routine; possibly even to dirty their hands while escaping

the humdrum of their daily lives

The first community tourism experience that st
covering that countryds election and moved off
should visit Zambia withat experiencing this park. Kawaza villagguests at nearby lodges could sleep in the
village for $40 for the altlay experience. They joined villagers in their daily routindse only modification of the
experience was a real bed in the hut desigrfatedd t our i st wuse. At the ti me

ru
t

Now i as South Africans take it upon themselves to make the country a better placevie ladlve many
examples. Perfect media opportunities to tell the stories that will ultiyrettehct those interested.

Case study 1: Bulungula. On the SA Wild Coast, i
possibly the most magnificent bit of African coastlinié comprises all the requisite elements of a good Stanyd
not just a travel piece. The narrative is compeliirgcouple of financial graduates, one a chief economist, decide
make a business, backpacker touri st |l odge, t hat
Aids, andthe provincial and national government have failed the commumigspite promises of every household
having a tap by the end of this yr, people still have to walk 5km to find one. Emotion: Wsagrsmiles from poor
people, given sense of hope. Thedaret is excellent: right on the coast; living almost as part of a village; 100%
safe & secure.

MEDIA RESULT: Highly successful, albeit it being a backpacker lodge in a remote part of Africa. Thousands ¢
but they dondédt nectetsiSari iy sahéyhdeoe theystdondt ki
visited Bulungula a couple of times, | have written a few pieces on it. | also returned to produceraTen
documentary on it, for theatpbpsatpnegtaesmmbestf mabasys
woul dnét have bothered (for independent jouraad i
cost- than its worth). Bulungula is that interesting. Pedpler o m C E O-@rsi make thegeffqut to get there.

Case Study 2: Gorongosa National Pavkozambique. Narrative: Compelling. American philanthropist pumping
money into a game reserve that was destroyed by the civil war in the country. Great characters, former
rangers/iwa d e n s Portuguese Mozambicans (former col oni
known peace or even relative prosperity, so happy. Relevant: The resurrection of aicteetgpod factor.

MEDIA RESULT: Highly successful. And as peoggarn more of it, via international media, they are coming.

Without the money availabl e, we wowadrddiodrs gottamung and o {
CBS arrived, followed by UK publicandtontsaxeocormhd
publicity wouldndét have happened.

Case Study 3: Grootbos Nature Resérvearal southern Cape. This casteidy reaffirms that like Bulungula,
wildlife doesndt have to be the dr awatdisthestoiythats i
again so compelling. Narrative: A family buys a piece of nondescript lanfirst impression from the roddand
doesndt quite know what to do with it. Unti lodge, he
then the Gr ee natwhichyoungsters fro8ohe heargsetownshipasakhané can study.
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Relevant: Doing good for the underprivileged while providing a genuine ecotourism experience (from whales to the

floral kingdom and threatened@bitat) is important to the affluent, educated market they target. Environmentally
sound project. Theyor e iphesnallestfbut ndstdiveGsa ip the woilldoMoie planK
species than the entire continent of Europe. Emotion: Lecalo di dndét even finish s
think of, can suddenly start studying anid they pass will be accepted to study horticulture at the University of
the Western Cape. Amazing turnaround. Silence Ndlovu speaks at the Eden Pf@pentiall every year. Huge
feelgood factor, media coverage followed.

nc

<

ch




14 ECOCLUB, Issue 100

MEDI A RESULT: The | odge again had the money to get
Won a host of awards, such as Togoriow. Thsslior adadgewishyig/6 p T e ¢
succulent plants that doné6ét fl ower for most of the

Case Study 4: Voluntours: | have not personally experienced it, but having just been awarded a Highly Comm
certificate for the quality of their offering ¢he recent WTM in London it means they must be doing something

right. As a journalist | spoke to them at the Travel Indaba in Durban earlier this year, and was impressed by what |

was told. Not sexy like Grootbos or Bulungula or immediately exoticGikeongosa, the companrypased outside

Johannesburg, brings out volunteers from the developed world to work on identified worthy community projects

(tourists who pay for the privilege). The ePretarig,a h y ¢

with neither wildlife nor amazing coastline to speak of. But this is the real, unsanitized African experience, dev
lions and Maasai or Zulu, and the company has thenalbrtant integrityi crucial in a sector of the industry that
has sen fly-by nights taking advantage of watleaning tourists.

By sheer geographic definition the countryside in v

average adventwseeking traveller as dramatic coastline and impassable roadsr Bigitors from the developed

world itds all exotic, this is c¢classic bushveld aft

rather beautiful. This may have nothing directly to do with media, and like Bulungula this smaléventua n 0 t

to fly people out to experience theirprodid@ o t he vi r al nature of word of
Voluntours to get that message out. A regular newsletter is one way, as is linking up with as many websites a
possibleto get your name out thefeghose like Ecoclub.com.

Smoke 6én Mirrors: Wedbre often o p e riatthitamgs like eacot@urismo r

[72)

d

loosely thrown around, like green dishwasher andfreen ge ¢ hi ¢ k e n s kthetmut.iOtgénsatidne $ t

like Fair Trade in Tourism South Africa serve that very purpabe first of its kind in the world, much like the Fair

Trade in Coffee that-idtbasr tpd ca ninn ntgha oUS xipra ntdiatetimd MO s

bodies are out there to serve the interest of such philanthropically minded organizations, although, again, on {
Ecoclub.com is such an operation.

he w

QED: Treat journos right. All the majadr liddgde wragar
media. Treat us fairly. Newspaper journos who come

company. But those of us independents who show an interest and a passion for the subject inevitably get cha
touristra es f or drinks and even transport costs to ge
beers, they shouldnét be open anyway. And the va

a journalist 100 x. Cover thretosts, and let them write on what they see. They are giving lodges valuable editor
coverage (for which PR companies are often paid large amounts to secure).

About the Author
Angus Begg is an awandinning Photo Journalist &roducer based in Cape Town, South Africa.
Also seeECOCLUB Interview
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interview,

YANNIS VARDAKASTANIS
lonian Eco Villagers &
Earth, Sea & Sky

ppoa'l".
"There is no need for more
hotels (in Zakynthos) and to
reduce the number of visitors
would ease immense pressure off
the island...There are too many
tourists, turtle chasing
activities, excessive light
pollution, human waste and
rubbish, all impacting greatly
on our fragile eco - system"
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When “nnis Vardakastanis was a kid in the 1960s, he
would be alone in the sand
lonian island of Zakynthos (Zante) in Greece and able to g
out swimming with turtles and dolphins. Every late summe
the beach would turn black witbrtle hatchlings which did
not bother and were not bothered by anyone except sea
gulls...

In the 1970s like many before him, he left his island as a
teenage sailor on freighters to the Far East to somehow e
up as a centre forward playing for LincolntZFootball

Club in the UK. In the 1980s, as the first package tourists
from the UK started landing on his island, it was time to

d

follow them, this time as a Gerakas beach bar proprietor serving up drinks to tourists sitting not very far from the

hatchlings.

In 1990 he realised there was something wrong. In his own words: "l was witnessing the rampant growth of m
tourism and building development on the island, encroaching on and destroying the islands vital turtle nesting

ass

beaches. | decided that at @&as it all had to go. The number of beach umbrellas was halved, the pedaloes banned

and my bar was torn down and moved off the beach, with no further building development on Gerakas to be
permitted.” So in 1991 he embarked again, this time on a vegyatiffjourney, that of environmental activism,
genuine ecotourism and conservation focusing on Gerakas, through his companies lonian Eco Villagers and |
World Travel, and his conservation group Earth, Sea & Sky (Web: www.earthseasky.org ) whicst seisup in
1993, and formallyegistered as an NGO in 2000.

Joint pressure with other environmentalists has since succeeded in getting all night flights banned and achiev,
nocturnal light and noise restrictions at beachside bars and hotels in Lagayat® avoid disturbing the nocturnal
nesting of turtles. A key milestone was in 2006,
WWEF and Medasset, they succeeded in a heavy fine being imposed on the Greek government by the Europe
Union, for failing to properly protect the Zakynthos National Marine Park (est. 1999). The fine has apparently
waken up the authorities and some progress has been made in the past two years.

In 2006 his organisation joined forces with Sea Life Centnesighout UK and Europe to launch a Turtle SOS
Appeal (see picture). Together with Sea Life Centres Yannis Vardakastanis is currently undertaking the const
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of a turtle rescue centre on Zakynthos, so that injured and distressed turtles do noturaergo an &our
journey to the nearest centre in Athens. In 2005 his work received a High Commendation in the First Choice
Responsi ble Tourism Awards for 6Best in a Marine

Touri sm ARwaatdesc tfioan 6o0f an Endangered Speciesd, whi

leading newspapers and TV documentaii€be Interview follows:)

1"»‘-?IECOCLUB.com:You are a finalist at one of the most prestigious competitions, the 2009 Tourism for
Tomorrow AwardsPlease explain what does your company and your NGO do, and why, that is what do you d
differently from the others?

(@]

Yannis Vardakastanis We focus on conservation work before business, tailoring the business to compliment the

natural envionment- through promotion and protectierand | believe this provides us with letegrm stability and
sustainability, as well as an edge over the other operators in Greece. There are always ways to improve a bu

s5ines

and for us the focus on protectirgetnatural environment keeps our business strong. Our small group of cottages at

Gerakas offer a very different experience to the islands resorts: quiet, modest accommodation in the gardens
olive groves behind the beach. Nature World travel providegwests with island excursions that are sensitive to
the local flora and fauna. On these trips a volunteer working with Earth, Sea & Sky provides guests with vital
information on our conservation projects, the unique wildlife of Zakynthos, and how @uiis gaa contribute the
protection of the area

ECOCLUB.com: In a past interview, Vassilis Kouroutos, a leading conservationist, argued that the main root ¢
the intense strife between locals and conservationists in Zakynthos, was that the Greek stataddnessed any
form of compensation to the landowners / aspiring tourism entrepreneurs within the Park boundary, either by
direct payment or by compulsory purchase. You however, turned from bar owner to environmental activist. W
prompted your conversigrand how easy was it?

Yannis Vardakastanis: According to the Presidential Decree passed in 1981, all buildings built on/behind nest
beaches in the National Marine Park of Zakynthos (NMPZ) are illegal. And yet a comprehensive package to a
the sitiation failed to be implemented, whether through compensatiordmk/schemes or incentives for business

owners to operate in an ethical and sensitive way in partnership with the Marine Park. Tourism is an important

generator of income and employment lfwzals living in and around National Parks, and therefore mutually

beneficial. Yet these critical points were gravely overlooked, and as suebvareds continue to break the law by
constructing buildings on the nesting beaches of Zakynthos in ordashdrcon the tourism trade. Understandably
this has created a great deal tension between locals and conservationists for many years.

For me personally it was an easy decision to make at the time, to protect and promote the area seemed a nat
logical way to run a business. Without the unique beauty of the landscape, flora and fauna there would be no
industry and therefore no income! But moving my business and making these changes did trigger terrific fight
disagreements with localsthey thought | was crazy, and many still do! Even now people are still fighting to get
business on a nesting beach. | 6m the only one on
nesting beach of Gerakas since the Decree was plaée. My goal to implement change and encourage others t
do the right thing has proven to be the greatest challenge.

ECOCLUB.com: There are allegations of owisitation and turtlewatching tour congestion, which causes
distress to sea turtles in Zgkthos. How satisfied are you with the Park Management Authority both in terms of
conservation and visitor management? What can they improve on?

Yannis Vardakastanis: Even though we have the decree to protect the Marine Park area, this message has ng
effectively communicated to local$o protect not destroy, to focus on lerym sustainability. As a result,
businesses have tried to make as much money asyjagklossible which in turn puts immense pressure on the
environment as a whole and in particular on turtle populations. There are too many tourists, turtle chasing act
excessive light pollution, human waste and rubbish, all impacting greatly dragile ecesystem. We also need to
open up the channels of communication and start to learn and understand better how we can continue to run
and protect the turtles at the same time. | do believe this is possible if we find the right balance.

ECOCLUB.com: How do you manage to cooperate, rather than compete, with the multitude of NGOs operatir]
around the National Marine Park, do you divide the area and/or the issues?
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Yannis Vardakastanis: This can be difficult as we do not always see eyeéd k¢ is further complicated by the
fact that the NMPZ and the local people are all involved as they too have their own ideas on how to manage t
and what they want from it. Ultimately | believe we have the same goal: to ensure the future shéety of
Loggerhead whilst also benefiting the local community.

ECOCLUB.com: Have you witnessed a growing interest from Tourists in wildlife in the past decade? Is it at al
accompanied from an interest in green issues, or is it mere curiosity? How eastoigjitproach and convince

those on cheap charter packages seeking little more than booze and the 4 S's on their holidays? Do you try t¢
approach them at all, or do you go after a more discerning clientele?

to the destinations they visit, giving back to the people that host them during their stay, who kindly let them in
their |Iives to share their c gpattaefthepkacedheydidithnisame way,n d
big or small.

Yannis Vardakastanis: Travellers today are not tralling just to see the world. They are interested in contributina;
0
n

| believe it is a sincere interest and not just a passing trend, but to attract a more discerning client we not only
to promote the area, we have to ensure that we protect it also. i @iffieult to show people this as the damage
that has been done over the last 30 years is significant and change is taking place slowly. This is why | have k
focus on Gerakas to stay as untouched as possible, as the last vestiges of naturaldpeanyirrence as a nesting
area on this island it must be protected.

ECOCLUB.com: The Greek Governments' pgrowth National Land Use Plan for Tourism was recently voted
down in the National Land Use Council, thanks to the vote of environmental NGOs kmat af architects and

land planners representatives (although it may still go through the parliament). Is there a need for an absolute
cap in the number of visitors and a moratorium on the construction of new hotels in Zakynthos?

Yannis Vardakastanis: There is no need for more hotels, and to reduce the number of visitors would ease imm
pressure off the island. So many hotels and people coming to visit over the years has turned the island into a
and this now cheapens the island and makes fosaléssrable place for people to visit. | believe that less is more
and to offer higher quality to fewer people is the direction in which we need to turn.

ECOCLUB.com: Many successful ecotour operators around the world feel the need to set up an NG@tsepa
the charitable arm and the business arm of their operation. On the other hand, there is a new movement for
environmental and social responsibility in tourism companies. If the law was appropriate, would you consider
merging your company & NGO intoree, and save overheads, or would you lose the support, public or individug
offered to NGOs?

Yannis Vardakastanis: | do believe that there is indeed a movement towards environmental and social
responsibility among tourism companies. However, this higtditite urgency to implement an effective screening
system to ensure these companies are actually operating in an ethical way. This would need to take preceder
laws to allow amalgamation of business and NGO. | would consider it, but | feel thetisepairthe two helps to
maintain clarity.

ECOCLUB.com: There are reports that the global economic crisis has already led-8020 drop in bookings for
the 2009 season in Greek destinations. What are your expectations, and are ecotourism operatorshettibeed
in your view?

Yannis Vardakastanis: The economic situation will affect everybody, and all businesses. But we offer such a
uni que experience of Zakynthos | believe this wi

ECOCLUB.com: Finally, what are youfuture goals?
Yannis Vardakastanis: We will continue our hard work to protect Gerakas and the nesting beaches, whilst we
hope to grow our business and spread the message by offering up otfiEmelty places to stay throughout

Greece and the Meditranean.

ECOCLUB.com: Thank you very much & good luck in the Awards!
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eco-respondence

"Language School Tourism and Guatemalan Women"
by Cynthia Ord

Que onda, vos? This casual
Guatemalan greeting, translating to
i h ewh,at 6 d9s onepfihe
first things Spanish students from
all over the world will learn inside
Guatemal abs many
schools. For the past ten or fifteen
years, Guatemala has built a
growing industry upon the fact that
foreign tourists will pay tdearn
Spanish as part of a vacation
experience. The proliferating
supply of Guatemalan Spanish
schools is as diverse as the foreign
tourist market that seeks it,
generating economic opportunity
that reaches Guatemalans,
especially women, of all
background . Guat ema
Language school in Antigua, Guatemala reputation as a Spanisarning
destination has bolstered tourism in
the country. Rather than just passing through Guatemala with cameras and guidebooks, travellers are stoppi
awhile to learn the language, communicate with the peapdeenjoy the new dimension of access their new
Spanish skills will grant them.

Guatemala predicts the arrival of 1.7 million tourists for the year 2008, a 5% increase ovid]2Q@lrism has
experienced similar annual growth patterns since the ea@@slwhen the first Spanish schools started appearing
The signing of the 1996 Pe ac-gearintzmaarnded coeflictd Asdhe politieal
turbulence stabilized, foreigners poured in from all directiogsvernmental and NG (nonrgovernmental
organization) personnel, private interest developers, missionaries and religious organizations, and especially
ready to fall in |l ove with the countryds vibrant
common theme among all the outsiders was that they wanted (or needed) to learn Spanish. Enterprising
Guatemalans picked up on this growing demand, and the first licensed Spanish schools started opening in Ar
Other Central American countries have sifiallowed suit, but Guatemala still leads in price and quality of service
An internet search for Spanish Schools in Guatemala also yields more results than similar searches for neigh
countries.

Like other sectors of the Guatemalan econoimg,Ttourism industry and the Spanish School industry are plaguec
by informality. Schools open and cl ose without
Department of Tourism (INGUAT) and the Ministry of Education (MINEDUC), mgkirtotal count of Spanish
schools impossible to find. For example, 66 Spanish schools are registered through INGUAT on the national |
whereas MINEDUC has only accredited[3R Regionally, INGUAT reports 29 Spanish schools in the area of
Antigua abne; however, Conexion.com, an internet portal, lists the names and websites of 41 Spanish school
Antigua. Likewise, 20 Spanish schools are registered with INGUAT in Quetzaltenango, but another portal
Xelapages.com lists 48]. Registered schools Wivpublicize their certification with INGUAT and MINEDUC, but
schools find that an internet presence is more important to the credibility of their schools. The most competiti
schools maintain wellleveloped, professional websites with features suchlemegayment options.

Most Spanish schools follow the same basic formula. In order to serve foreigners for a short term, schools off
individualized classes that often consist of-oneone instruction on a wedky-week basis. Students can often
cusbmize their classes to fit how many hours a day they want to spend studying, the level of Spanish instructi
they require, and the style of learning they prefer. As schools have proliferated, they have competed by addir
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the extras that a student higvant. Some host social mixers such as games, pot luck meals, parties, and salsa

dance classes. Others advertise excursions and tours to nearby attractions. Many offer to connect their studgnts 1

volunteer opportunities with local ngrofits, hospials and elementary schools. Some Spanish schools make
contracts with local Guatemalan families who take students into their homes and provide room and board. Ot
have their own guesthouse accommodations adjoined to the school. Many offer the etaeea lthe two.
Beyond simply giving Spanish lessons, schools market themselves asenitte providers to travellers.

Spanish school sign in the street in Quetzaltenango, GuatemalaFinding the right school in Guatemala

With so many different schools to choose from, how is a prospective student to decide which one will be the b
mat c h? The majority of schools are concentrated
Quetzaltenango. More intrepid travefiecan find Spanish schools in the remote areas of Quiche and Peten. Ea
these destinationsd distinct personalities means

Antigua, Guat e mal acapital dneaaWotld Heritalfgitec afférscsoime aflthe most highd
services and accommodations to be found in Guatemala. With its diligeaitiyained cobblestone roads,
charming central park, Spanish colonial architecture, romantic ruins, and refined dining and shoppinglogptions
small city attracts visitors with money, both foreign and Guatemalan elite. Quality of life in Antigua has risen &
the Guatemalan norm, as has the cost of living. The Spanish schools in Antigua follow this trend, meeting
international standards pfofessionalism and quality. The priciest schools have been operating the longest, sg

for over 15 years. Their services include live online Spanish instruction through Skype, and their alliances with

Guatemalan universities allow them to offer classesh transferable college credit. Antigua is the choice
destination of professionals wanting to learn business Spanish or othespieific Spanish. For retirees learning
Spanish as a hobby, Antigua is accessible and comfortable. Relatively safesgnd navigate, Antigua is also
good for high school and collegege Spani sh students nervously vent
attractiveness as a Spanlsirning destination has become almostdefeating; among Spanish studenthgeot
tourists, volunteers, epat business owners and-gat retirees, everybody speaks English, including the
Guatemalans who live there.

Travelling from Antigua to Lake Atitl 8n in the w
epiaurean, less expensive, and slightly less foreigmfeised environment. The lake possesses its own set of assé
both cultural and natural. Its surrounding villages are home to native Mayan people that don their traditional
costume and speak the indigeadangue, and its surrounding volcanoes form a landscape of primordial tranquil
The town of Panajachel is the portal to other favourite lake destinations such as San Pedro. Panajachel and
nei ghbouring San Pedr o r e dse,cataingtatgely tabagkpaakerst oy lowobiudgets
looking for high times. With prices for food and accommodation so low, visitors can afford to enjoy the avid
nightlife. Spanish schools around the lake are also some of the most affordable, appgaling tand independent
travellers on spontaneous and ofeeiled schedules. The schools in the area take advantage of the richly Maya
culture, using Mayan names and offering perks such as traditional weaving demonstrations, Mayan rituals, an
to markets where traditional artisan crafts and textiles are sold. A Spanish student at the lake will probably fin
these activi-hli @ewi migdtian |y wawyndt hat resembles the
youthful traveller culture.

A third concentration of Spanish schools has sprung up in Quetzaltenango (also known as Xela), tiargesond
city in Guatemala. Big and bustling, it is decidedly urban with all the implicatiants and culture, pollution,
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nightlife, crime, higheeducation, industry, etc. Located in the disadvantaged western highlands region, the city is

headguarters t o marofiyorganizatiGs. aheyeramgel inesizesandnporpose, from public health
environmental protection to mici@edit to luman rights to fair trade to responsible tourism. Accordingly, Xela is
Mecca of volunteerism. EntreMundos, an organization that links foreigners4urafitractivities, publishes lists of
volunteer opportunities, sponsors lectures on social issuehpatgllively benefit parties where Spanish students
and volunteers can mingle and drink for a good cause. For #avers, a number of neprofit organizations guide
treks to the surrounding volcanic highlands then hand all the proceeds over to cgnpmojects. In this climate of
missionbased activity, many of Xelabs Spanish school
volunteer, Spanish students in Xela can make a difference with their dollar. They can choose Spatsshitthoo
social projects, fair trade coffee shops,-tmars to coffee farms, and the NGitiated laundromat where victims
of domestic abuse learn work skills. The used book store sells peanut butter and jelly made by Guatemalan
wo menods ¢ o o0Xeklroptions arepentiful for socially conscious consumers.
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For those students trying to steer clear of other students so as to find the most intensive immersion experienc
possible, schools in remote areas offer lessons and authentic rural Guatemadéays. One school based in Xela
takes its students 45 minutes outside the city to its site, where no nearby traveller bars can tempt students to
English with each other. The town of Nebaj, Quiche is part of the Ixil triangle, a strongly imgg@rea hit

heavily by the armed conflictN e b a j 6-growh 8paresh school and dffe-beaterpath experience make the
hours of harrowing bus rides worthwhile. Likewise, a school in the spgrsplylated department of Peten boasts
language classespédronmental and community volunteer projects, and an ecological park.

An income opportunity for local women

No matter where a student decides to spend her Spanish school dollar (or Quetzal, rather), the industry as a
has been a source of greabnomic opportunity for thousands of Guatemalans, especially wdmsome disparity
between men and women remains wide in Guatemala. However, indexes show increasing economic activity &
the female population over age 10. In 1996, 42.2% of womea feand to be economically active, up from 38.2%
in 2004 and 24.5% in 1988]. Spanish schools are offering new jobs to women, some who had never earned
income before, while wages for Spanish teachers are competitive. Teachers working 25 hours gmnweek
between Q1600 and Q1700/mo (between USD$216 and $229/mo) whereas the average wage in Guatemala
is Q1704/mo (USD$230) and Q1447/mo (USD$195)[5] for wom&iemen employed as teachers in Spanish
schools earn an income that is above averagedoream and on par with their male counterparts.

In the Spanish school industry, women are finding
meaningful work not only as Spanish teachers, but
also as host mothers and even entrepreneurs. Sary
28-yea-old Xela native, founded a Spanish school
and hostel in 2005 that has created work
opportunities for herself and a ripple of women
around her. About four years ago, she and an
American friend dreamed up the business idea, ang
with a little capital and &t of work, Sary made it
happen. The school is also a guesthouse, with seve
guestrooms that share a communal kitchen. The
dining area is an incog
sangria, or a good cup of coffee to pedestrian
passerdy. The school also skvcases local artwork
for sale and has film screenings in the cosy living
room.

Spani sh teachers gener a
Spanish school. Emerging Spanish schools face th
challenge of a seasonally fluctuating market. The
number of Spanish studis taking classes at a
school at any given time is never a constant, and cs
be hard to predict. Larger, wadktablished schools
can count on a minimum volume of students and
offer constant work to fultime teachers. Smaller
Spanish schools suchasypdrs expand a
with the demand by sharing a pool of experienced
teachers that they hire on a studeyrstudent basis.

Noemi, Sary & lIsy operate a Spanish School

For the teachers, this means both flexibility and instabllgg, age 38, is a single mother of three and a Spanish
teackr in one of Xelads biggest Spanish school s.
afford to guarantee salary with benefits to only seven of the 30 teachers it uses. The other 23, including llse,
paid hourly and work around 2Btrs a week, but work varies with the seasons. lise has observed that many
teachers are also single mothers trying to support themselves and their children. Since they have separated
their husbands, theyodére of tEme mdpa&nifsleet ¢ddchenyd
mot hers because it coincides closely wit himogshools
require a montfiong training session or extensive experience before putting a teachanktoAt some schools,
teachers are evaluated weekly by their students. lise receives good reviews and her students usually decide
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